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DELIVERED TO OPEN RATE

which on average
- equates to
18,600 opens

WEEKLY pereek
The top story,
Perspectives | Wh|Ch Wwas
The lmpact of Effective published on Jan
Checks in Trademark 22, has over

Practice

cpmemeweses, | 3,000 page views

have them in the first place and to ensure that

i rlevont st can o hm ety and continues to
Srow.

Other top performers average 800 views over their first month of publication.
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INTA BULLETIN

Advertisements

Full Banner Ad

597 x160

Exclusive

Specs: 597 x 160
Price: $1,250
Availability: 1 slot

Half Banner Ad Third Banner Ad

285 x160

First Placement
Specs: 285x160
Price: $800
Availability: 2 slots

Second Placement
Specs: 285 x160
Price: $750
Availability: 2 slots

Third Placement
Specs:185 x150
Price: $500
Availability: 3 slots
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*Opportunity to bundle and purchase multiple ad slots for a lower price.
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US $5,000
Sponsored 0o i

Content INTABulletin

PLUS

Perspectives

Three Questions with

INTA Helps Develop India’s Lloyd Law Kevin Blum

EUIPN's CP13 Common College Win First Place In-House Practitioners Series at the 2025
Practice: Trademark in INTA's 2025 Asia- Annual Meeting

Applications Made in Pacific Moot Court Kevin Blum, who is leading the development of the
Bad Faith Competition inaugural In-House Practitioners Series at the 2025

Tha Asscciaton recently participated in Tha Asscciation concluded its 2025 Asia-
efforts to develop the ELIPNs Common Pacific Moot Court Competition earier this
!"‘rm:boﬂ on irademank applcalions made medith i New Dolhi. T‘ns_wma‘m First tirme believes this will be the most valuabde Annual Meal:lrlg to
in bad faEh, soeking 1o ensure protection s vt 'was hald in India

for cansumars and brand gwnars aganst date for in-house practitioners.
bad-faith mctors. Reead More
Read Morae >

Annual Meeting, shares his insight on how the in-house
role has evolved in recent years, and discusses why ha

Set your business ahead of the pack by writing a Thought Leadership article
that will be featured in an INTA Bulletin email and housed on our website.

Bulletin
o Thought Leadership article written by the sponsoring organization and approved
by INTA
= Upto 750 words highlighted as sponsored content

= Article should be purely thought leadership and/or informational, and is
subject to INTA approval

= |INTA editorial team will assist with editing and adapt article to house style
= Opportunity to share content on sponsors’ own channels

Online Visibility
o INTA Website

= Posted prominently on Features pages in INTA website for two weeks from
publication

o Email Blast
= Featuredin weekly INTA Bulletin email
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