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February 1, 2019

Mr Avlonitis,

General Secretary of Commerce & Consumer Protection,
Ministry of Finance & Development

Athens

Greece

Via e-mail to gen-sec@gqge.qr

Re: Comments on the Draft Law on Trademarks in Greece, concerning the EU Trademarks
Directive implementation and courts’ and administrative practices and procedures

Dear Mr Avlonitis,

The International Trademark Association (INTA) appreciates the opportunity to provide input on
the Draft Law on Trademarks in Greece, following the consultation launched by the Ministry of
Finance and Development and the Greek Trademark Office (GTMO).

INTA is a global association of brand owners and professionals dedicated to supporting
trademarks and related intellectual property (IP) to foster consumer trust, economic growth, and
innovation. INTA’s members are more than 7,200 organizations from 191 countries. The
Association's member organizations represent some 31,000 trademark professionals and include
brand owners from major corporations as well as small and medium-sized enterprises, law firms
and nonprofits. There are also government agency members as well as individual professor and
student members. Further information about our Association can be found at www.inta.org.

INTA would like to commend the GTMO for its thorough consideration of the implementation of
the Directive (EU) 2015/2436 of 16 December 2015 (the “Directive” or “TMD”) into Greek law,
currently into the Draft Law on Trademarks in Greece. INTA has been engaged from the very
beginning on the reform of the EU trademark system and respectfully submits the following
comments on the draft amendments to the law, some of which aim to implement the TMD. We
take the opportunity of the public consultation to provide comments on other provisions of the
draft law relating to administrative and courts’ practices and procedures.
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1) Article 04 paragraph 2 (Article 4 of Directive 2015/2436/ EU) Absolute grounds for
refusal

Article 4 paragraph 2 of the draft law provides:

A trademark shall not be refused registration in accordance with paragraph 1(b), (c) or (d) if,
before the date of application for registration, following the use which has been made of it, it has
acquired a distinctive character.

Comments:

Under Article 4(5) TMD, Member States can provide that the exception to the non-
registrability/declaration of invalidity based on acquired distinctiveness applies not only where the
distinctive character was acquired before the application date (Art. 4(4)) but also after this date
and before the date of registration.

We recommend that the draft law implements the option referred to in Article 4(5) TMD. Indeed,
INTA believes that the amended TM Act should cover the possibility provided for in Art. 4(5) of
the Directive in order to better reflect what goes on in trade. This is particularly important since
sometimes, trademark registration proceedings take months or years to complete.

2) Article 19 — Effect against third parties
Article 19 of the draft law provides:

Legal acts concerning trademarks, referred to in Articles 16, 17 and Article 18 (1) shall have effect
against third parties only after they have been entered in the Trademark Register. However, they
also produce effects prior to their recordal against those who have acquired trademark rights after
the date of the legal act in question but were aware of it at the date when their rights were
acquired.

Comments:

Although liens referred to in paragraph 18 par. 1 are mentioned as having consequences vis a
vis third parties as from their recordal in the registry, the same is not provided for seizures and
other forced execution actions.

INTA recommends that a referral be added to 18 par. 2 (A trademark may be seized or levied in
execution. These actions shall be recorded in the Trademark Register) also in article 19.

3) Article 30(11) — Appeal before the Administrative Trademark Commission
Article 30(11) of the draft law provides:

11. The parties are represented by an attorney-at-law and may submit their arguments and pleas
in writing before the Administrative Trademark Commission and may submit any evidence or
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document that is useful in support of their case. There is ho presumption of admission due to the
absence of the parties and the Administrative Trademark Commission shall take its decision as if
the parties were present. The provisions of the Code of Administrative Procedure in relation to
the acceptable evidence shall apply before the Administrative Trademark Commission. Sworn
statements and affidavits before a magistrate or a notary or a consul are accepted, after the
issuance of summons to the adverse party to appear, forty-eight (48) hours in advance. The
Commission may allow witnesses to be heard before it.

Comments:

We believe that the Trademark Office’s practice regarding the Powers of Attorney can be
inconsistent and overly formalistic. Therefore, we would recommend that it be explicitly mentioned
that the parties may be represented before the Administrative Trademark Commission by virtue
of a Power of Attorney without any legalization. The following wording is proposed:

“The parties are represented by an attorney-at-law, by submitting a Power of Attorney bearing
the signature of the party or of its legal representative. No legalization is required and the mere
signature of the party or of its legal representative is sufficient. The parties may submit their
arguments and pleas ....”

4) Article 32 — Proceedings before the administrative courts
Article 32 of the draft law provides:

1. The decisions of the Administrative Trademark Committee shall be subject to appeal before
the administrative courts within sixty (60) days from the day following the date of notification of
such decisions.

2. The appeal has suspending effect.

3. During the hearing before the administrative courts, according to the Administrative Procedure
Code, the litigants before the Administrative Trademark Committee are invited to apply for an
intervention. The lawfully summoned, as mentioned above, do not have the right of opposition
unless there are circumstances of force majeure.

Comments:

In our opinion, the Administrative Courts can be quite formalistic. We also note an increasing
tendency of Administrative Courts rejecting appeals filed against decisions of the Administrative
Trademark Commission if a notarized and apostilled Power of Attorney is not filed, along with the
Articles of Association of the legal entity, accompanied by their amendments, etc. We believe that
is overly burdensome for foreign legal entities. For these reasons, we strongly recommend that a
provision be included allowing parties to be represented before the Administrative Courts by
submitting: a) a notarized Power of Attorney and b) a Commercial Register excerpt evidencing
the authority and powers of the signatory.
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5) Article 33 — Registration - Trademark Register
Article 33 of the draft law provides:

1. The Trademark Office keeps a trademark register and updates it.
2. The register shall contain the following entries:
(@) the details of the trademark filing applications,

(b) the decisions of the examiner, the Administrative Trademark Committee, the
Administrative Courts and the Council of State

(© the details of claims and legal remedies before the Administrative Trademark Committee
pursuant to Article 30 (1) (b)

(d) the details of legal remedies before the administrative courts and the Council of State,
(e) changes and acts on statements or trademark registrations.

3. Where the trademark is accepted by an unassailable decision of the examiner and the
Administrative Trademark Committee Marks or by a final judgment of the administrative courts,
the word "registered" is noted in the trademark register along with any changes regarding the
goods or services referred to by the trademark. Pleadings relating to any challenge to a registered
trademark shall be entered in the trademark register by the parties.

4. The trademark which has been accepted is considered to have been registered as of the date
of the application for registration.

5. The trademark register is public. Copies or extracts of registrations are provided to anyone who
applies for them.

6. The trademark register may be in electronic form. A decision of the Minister of Finance and
Development sets the terms, conditions, registration procedure, technical specifications, technical
management and any other matter relevant to the establishment and maintenance of the
electronic trademark register. By the same decision the commencement of operation of the
electronic trademark register is ascertained and the trademark register in paper form is can be
abolished.

Comments:

The Greek trademark law does not provide for a priority principle between the recordal
applications filed. This means that the Trademarks Office can record any application they wish,
ignoring prior applications related to the same trademark. It is recommended adding a
subparagraph to par. 2 providing that:

“All recordals provided by this paragraph shall be recorded in the registry based on the priority of
the filing of the relevant recordal applications”.
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6) Article 38 — (Articles 10 and 13 of Directive 2004/48 / EU) Claims for offenses
Article 38 of the draft law provides:

1. Anyone who, in infringement of Articles 7, 8 or 10 uses or otherwise affects a trademark
belonging to someone else, can be sued for removal of infringement and its omission in the future
and be ordered to pay compensation.

2. Along with the claim for the removal of the infringement the proprietor may ask, among others,
for the following: a) the withdrawal of products which have been found to infringe the trademark’s
right from the market, and, if necessary, of the material principally used for the infringement, b)
the removal of the offending trademark or distinctive sign, or, when this is not possible, the
permanent removal of products bearing the offending sign from the market and c) their
destruction. The court orders the execution of these measures at the expense of the trademark
offender, unless special reasons advocate for the contrary.

3. If the court condemns for failure to act, the threatened penalty for every infringement is a fine
from 3,000 to 10,000 euro in favor of the proprietor, and imprisonment for up to one year. The
same applies when the sentence is in the process of injunctions. Otherwise Article 947 of the
Code of Civil Procedure is applicable.

4. The proprietor also has the rights of the first subparagraph of paragraph 2 against any
intermediary whose services are used by a third party to infringe rights.

5. Whoever offends someone else’s trademark must pay compensation and satisfy moral
damages.

6. The compensation can also be calculated based on the amount which the infringer would have
paid for rights or other fees, if he had requested the license for use from the proprietor.

Comments:

According to settled case law of the Court of Justice of the European Union (CJEU), the proprietor
of a trademark has the right to prevent any third party from using, in the course of trade, signs
identical with or similar to his mark including the right to prevent the use of a later registered
trademark, without the need for that latter mark to have been declared invalid beforehand. This is
also, confirmed by the wording of Article 18 of the Directive and the corresponding Article 48 of
the draft Greek law.

However, in Greece, some courts deny infringement claims, where the defendant has filed a later
trademark application or has a later trademark registration and they tend to suspend the hearing,
until the Administrative Trademark Commission or the Administrative Courts have ruled on the
matter. For the avoidance of doubt and in order not to allow the continuation of such practice, it
is recommended to include a new paragraph (11) to this provision, by virtue of which the filing of
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a later trademark application, that may infringe earlier trademark rights shall have no effect on the
progress of the case. The proposed wording is as follows:

“The filing of a trademark application by the person/entity against whom the proprietor of an earlier
registered trademark or earlier trademark application has taken measures in order to prevent the
use of the sign, comprising said application, shall not be detrimental to the progress of the
proceedings”.

7) Article 40(2) — (Article 17 of Directive 2015/2436 / EU) Non-use as defense in
infringement proceedings

Under Article 40(2) of the draft law,

The claim for proof of genuine use shall be filed by the defendant in writing at the registry of the
court where the claim is pending within sixty (60) days of filing the claim. The request must clearly
indicate the trademarks and the products or services for which proof of use is requested.

Comments:

In our opinion, the plaintiff should be made aware of the request for proof of use filed by the
defendant. Therefore, INTA suggests that it be explicitly mentioned that the request for proof of
use is filed with the court and that notice of the submitted request is sent to the plaintiff within 60
days from the request’s filing.

8) Article 46 — (Article 15 of Directive 2004/48 / EU) Publication of judgments
Article 46 of the draft law provides:

1. The judgments of civil courts or final judgments of criminal courts relating to rights provided in
Part Ill of this Law may, at the request of the applicant and at the expense of the party offending
the trademark, order the appropriate measures for the dissemination of information concerning
the judgment as well as the posting of judgment, its full or partial publication in the media or on
the internet. The court shall decide the appropriate means of information, respecting the principle
of proportionality.

2. This claim is extinguished if the measures for the disclosure of judgment are not taken within
six months from the publication of the judgment.

Comments:

In order to avoid a doubtful interpretation of this provision, we recommend that it be clarified that
court decisions are published at the request of the applicant, by the applicant and at the expense
of the offending party.
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9) Article 47 — Jurisdiction

Article 47 of the draft law provides:

1. The Trademark Office, the Administrative Trademark Committee and the Administrative Courts
have the jurisdiction over the acceptance or rejection of trademark applications, the invalidation
and the revocation of registered trademarks as well as any conflict arising between the Trademark
Office and the applicants or trademark proprietors or third parties pursuant to the implementation
of the current law.

2. The civil courts have the jurisdiction for conflicts concerning trademark infringement.
Comments:

Further to the comments submitted in relation to Article 38, in our opinion, the practice of some
Courts that suspend hearings until the later trademark application has either been registered or
rejected is not correct. For this reason, it should be emphasized that Civil Courts are exclusively
competent in deciding trademark infringement cases as well as for ruling on the scope of use of
trademarks. INTA therefore recommends that the wording of paragraph 2 be amended as follows:

“Civil courts have exclusive jurisdiction for disputes concerning infringements of trademark
applications and/or registrations, as well as for disputes concerning their use and/or the scope of

use .

For the sake of clarity, we suggest a third paragraph be introduced, specifying which decisions of
the Administrative Trademark Commission or the Administrative Courts are binding for Civil
Courts. This way, Civil Courts will not be able to suspend hearings until the registration or
invalidation procedures have been concluded. We recommend that the following wording be
introduced:

“Decisions of the Administrative Trademark Commission or of the Administrative Courts that have
ruled on matters mentioned in paragraph 1 and on the condition that they have become final, are
binding for the Civil Courts only as of the moment they become final”.

INTA stands ready to support the Greek TMO in its efforts towards the implementation of the EU
trademark reform. We hope you will find our comments useful. Should you wish to further discuss
any of the points we have raised or additional issues, please contact Héléne Nicora, Chief
Representative Officer-Europe at hnicora@inta.org and Carolina Oliveira, INTA Policy Officer -
Europe at coliveira@inta.org.
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Sincerely yours,

(dl—

Etienne Sanz de Acedo
Chief Executive Officer
International Trademark Association

Enclosure: translation into Greek
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TRANSLATION INTO GREEK

1 PeBpouapiou 2019

AC16TIHOV KUpio AuAwviTtn

leviké Mpappatéa Eptropiou & MNpooTtaciag KatavaAwTwyv
YTtroupyeio Oikovopiag & AvAaTTugng

Abnva

EAANGOa

Méow nAekTpovikoU tayudpouciou gen-sec@gge.gr

Oéua: TuppeToXn oTn dnuocia nAekTpovikn SiafouAsuon i Tou Xxediou Nopou Trepi
Znuatwyv otnv EAAGDBa, avagopikd e Tnv evapuoévion pe tnv Odnyia EE yia tnv
TPOOEYYION TWV VOUOBECIWV TWV KPATWV HEAWV TTEPI ONUATWY KAl AVAQOPIKA ME TV
TTPAKTIKA Kal TIG S108IKATIEG EVWTTIOV TWV SIKAGTIKWYV Kal SIOIKNTIKWY apXwv

ACI6TIME KUpIE AUAWVITN,

H Aigbvig ‘Evwon ZnudaTtwv (International Trademark Association, 0T1o €¢Ag atrokahoUupevn INTA)
gival otnv euxdpiotn B€on va GuPPETEXEl oTn dnuoaoia diafouAeucn €1Ti TOu avwTépw oxediou
vopou oTnv EAAGDOQ, peTG atrd TV TTPOCKANCT TTPOG KATABEOTN TTPOTACEWY Yia Tn BeATiwon Twv
dlatééewv Tou avwTéEPw vouoBeTApaTog ammd 1o YTroupyeio Oikovopiag kal AvatrTuéng Kal mng
evikng Mpapparteiag Eptropiou (ITE).

H INTA otroteAei di1eBvhy €vwan OIKAIOUXWY EUTTOPIKWY ONPATWY Kal ETTAYYEAMOTIWV TTOU
OpACTNPIOTTOIOUVTAI YIA TNV UTTOOTAPIEN TWV EPTTOPIKWY CNPATWY KAl TWV OXETIKWY SIKAIWPATWY
TIVEUPOTIKAG 1810KTNCOIOG, YE OKOTTIO TNV €viOXUOn TNnG EPTTIOTOOUVNG TWV KOTAVOAWTWY, TNG
OIKOVOMIKAG avATITugnG Kal TnG Kaivotopiag. Ta péAn g INTA apiBuouv TrepicadTepous atmo
7.200 opyaviopoug amd 191 xwpes. Ta péAn Tng INTA ekmpoowtrolv Trepitou 31.000
emayyeApaTieg kal repIAauBdavouv SIKaIOUXOUG ONUATWY attd PEYAAEG HEYAAEG eTaIpEiEG KOBWG
KAl MIKPEG KOl MIKPOMEOQIEG ETTIXEIPAOEIG, OIKNYOPIKA ypaeia Kal Pn  KePOOOKOTTIKOUG
OPYQVIOUOUG. ZUMMETEXOUV £TTIONG WG MEAN KUBEPVNTIKEG apxéG KABWG Kal KadnynTég
TTAVETTIOTNUIWY Kal @oITNTEG. TMepioodTepeg TTANpoopieg yia TV INTA avagépovral otnv
IoTo0gAida www.inta.org.

H INTA Ba 8eAe va emraivéoel Tnv Mevikh MpappaTteia Eptropiou yia Tnv €ykaipn Kail evOEAEXN
ggétaon TG evapudviong NG eAANVIKNAG vouoBeaiag pe Tnv Odnyia (EE) 2015/2436 Tng 16n¢g
AekepBpiou 2015 (akoAoUBws n «Odnyia») pe 10 TTAPOV oxédio vopou. H INTA éxer avapixOei
evepyd €€ apxng oTtn dladikacia TNG VOUOBETIKNAG YETAPPUOMIONSG TOU CUCTANOTOS ONUATWY TNG
EE ka1 €xel Tnv TIPA va utToBAAEl Ta TTAOPAKATW OXOAIa o€ ApBpa Tou oxediou vOuoU, UEPIKA €K
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TWV OTToiwv TiBevTal e okoTtd TNV evapuovion pe Tnv Odnyia. Me Tnv gukaipia NG dNUOcIag
dlaBouAeucng €XOUUE TNV TIPA va TTapEXOUNE OXOMIA Kal o€ AANEG DIaTAgEIS Tou OXediou VOUOoU
TTOU OXETICOVTAI ME TIG TIPOKTIKES Kal TIG OIaBIKACIEG TWV BIOIKNTIKWYV APXWY Kal TwV OIKACGTNEIWV.

1) ‘ApBpo 4 ap. 2 (ApBpo 4 Tng Odnyiag 2015/2436/EE) AtréAuTol Adyol
ATTaAPASEKTOU

To apBpo 4 trap. 2 Tou oxediou vouou TTPORAETTEI TO €ENG:

Kara mapékkAion twv diardéewv Twv mEPITTTWOEWY B, v’ kal 8’ tn¢ map. 1, onueio yiverar 0ekTo
yia Karaxwpion, Epocov UEXP! TNV nUEPOUNVIa KaTGBeorS TOU QTTEKTNOE JIAKPITIKO XAPAKTHpa
Abyw NS XpHoNG Tou.

2XOAia:

2U0howva pe 10 ‘ApBpo 4 tap. 5 tng Odnyiag, Ta Kpdtn MEAN ptropolv va TTpoBAETTOUV OTI N
g€aipeon otn un karaxwplion/knpuén akupdtntag pe Bdon tTnv KTAON dIAKPITIKOU XAPAKTAPA,
eQapuoleTal Oy HOVO OTaV O DIOKPITIKOG XOPAKTAPAG ATTOKTHONKE TTPIV aTTd TNV NUEPOMNVIa TNG
aitnong kataxwpions (‘ApBpo 4 Tap. 4), aAAd £@apuoleTal €TTioNg €QOCOV O OIOKPITIKOG
XOPAKTAPAG OTTOKTABNKE META TNV NUEPOMNVIa TNG aiTnONg Kataxwpiong aAAd Tpiv amd Tnv
nUEPOMNViIa KaTaxwpiong.

2UCTAVOUNE TO OX£EGIO VOUOU va £Qapuoael Tn duvatdTnta TTou avagépetal oTo ‘ApBpo 4 Trap. 5
NG Odnyiag. Mpdyuarti, H INTA Bewpei 611 n TpotroTroinon Tou Népou Trepi Znudtwy otnv EAAGDa
TTPETTEI va CUUTTEPIAGREI TN duvaTtdTNTa TTOU TTAPEXETAl ATTO TO ApBpo 4 Tap. 5 Tng Odnyiag
TIPOKEIMEVOU VA avTavAKAATal 0€ PEYOAUTEPO BaABUSG TI cuuPaivel OTIC EUTTOPIKEG TUVAAAAYEG.
TouTto eival 1IBIAITEPWGS ONPAVTIKG KABWGS OPIoUEVEG QOPEG, O BIAdIKAOIEG KATaxwpnong £vog
OAMATOG BIOPKOUV ATTO PEPIKOUG PIAVEG MEXPI KOl XPOVIA PEXP! VO OAOKANPwBOOUV.

2) ‘ApBpo 19 — AtroteAéopara EvavTi TRITWV
To ‘ApBpo 19 Tou oxediou vopou TTPORAETTEI Ta EEAG:

O1 dikaiommpaéisc mou apopouv ohiua, oTIS OTToieS avagépovral Ta dpBpa 16, 17 kai n map. 1 rou
dpBpou 18, mapdayouv armroreAéouara évavri TpiTwv UOVOV UETA TNV Eyypagn Toug¢ OTO LUNTPWO.
Evrouroig, mapdyouv armroreAéouara Kai TpIv airo TNV yypaen toug, Evavil TwV TTPOCWITWVY Ol
orroiol aTméKTnoav Uev SIKQIWUATA ETTI TOU ORUATOC WETA TNV NUEQOUNVIA THS OUYKEKPIUEVNS
oikaiorrpaéiacg, ATav OUwWS eV YVWAOEl QUTASC KATA TNV NUEPOUNVIa KTRong twv SIKAIWUATWY TOUC.
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2XOAia:

MapdAo tmou Ta Bdpn TTou avagEpovtal aTo ApBpo 18 map. 1 mapdyouv armmoTeAéouaTta Evavrl
TPITWV POVOV PETA TNV EYYPOQI] TOUG OTO UNTPWO, dev TIPORAETTETAI TO iBIO KAl yIA TIG KATAOXECEIG
Kal AOITTEG TTPAEEIG AVAYKAOTIKNG EKTEAEONG.

H INTA ouoTtfvel Tnv TpooBrkn oto dpBpo 19 Trapattoutrig oto ap. 18 map. 2 (To onua umropsi
Va ATTOTEAEDEI QVTIKEILEVO OUVTNPENTIKNS 11 QvayKAOTIKHG KATAOXECNS KAl QVAYKAOTIKHG EKTEAEDNC.
O1 ev Abyw mpdéceic eyypdoovral aTo UNTPWO ONUATWY).

3) ‘ApBpo 30 trap. 11 — NMNapdoTacn evwriov TG AloIKNTIKAG ETITPOTIAG ZNUdATWYV
To ‘ApBpo 30 1Tap. 11 Tou oxediou vépou TTPORAETTEN TA €EAG:

11. Or &iddikor mapioravrar e OIKNyopo, UITopouv O€ va avamTuéouv TouS ITXUPICUOUS TOUC
yypaowc evwrtriov NS Aioikntikng Emrporng Znudrwv kai va utroBaAouv KGOs xpnoiuo yia tnv
utrroothpién 1S urmoBéoswc TouS oToixeio N éyypago. Ao v amoudia Twv d1adikwv Ogv
TEKUaipeTal ooAoyia kar n AioiknTikfy ETTToorTh Znudarwy AauBaver arrépacn wg va ATav Tapovreg
o1 61adikol. Evwrriov tn¢ Emirporn¢ yivovrar 0ek1d 1a ammodeIKTIKG péoa mou mpoLAémovral amo
Tic oiaraéeic tou Kwdika Aloikntiking Aikovopiacg. ivovrar 6ekTéC €vopkes BeLAIWTEIC EVWTTIOV
eipnvodikn n cupBoAaioypd@ou f TPoéévou e KARTEUON TOU avTidiKou TTPO 0apdvra okTw (48)
wpwv. H Emitporrh utropei va emrpéwer v €EETA0nN HAPTUPWY EVWITIOV THC.

2XOAia:

MoTedoupue 6T N TTPAKTIKA TNG AletBuvong EpTTopIKWwyY ZNUATwy 0GOV a@opd TNV EKTTPOCWTINGN
EVWTTIOV TNG KAI TNV VOUIPOTToINON Twv BIKNYOpwWV gival JETABANTA Kal UTTEPBOAIKG TUTTOAQTPIKN.
MNa 10 Adyo autd, Ba TTpoTeivape va avagépetal pntd GTo VOUOo, OTI Ta Wépn MTTopoUlv va
EKTTPOOWTTOUVTAI EVWTTIOV TNG AIoIKNTIKAG EMTPoTm¢ Znudtwy péow atmAou TTAnpegouaiou,
XWPIG TTeEpaITEpw vouipoTToinoelg. MpoTeivoupe TNV akdAouBbn diatiTTwon:

«O1 d1Gdikol ekTpoowTTouvTal ammd OIknyopo, utmrofdAdovrac mmAnpeéouoio tou @épel TNV
utroypa@n tou O1adikou 1) ToU VOUIUOU QVTITTPOOWTTOU Tou. Agv amaiteital mMKUPwWOn NS
urroypa@ng. O diGdikor uTropoUv va avarrTuéouV ToUC ICKXUPICLIOUC... ».

4) ‘ApBpo 32 — MpooPUYRA EVWTTIOV TWV SI0IKNTIKWV SIKACTNPiwV
To ‘ApBpo 32 Tou oxediou vopou TTPORAETTEI TA EEAG:

1. O1 amopdoeis NG AIOIKNTIKAS EMTpotTi¢ ZnUdTwy UTTOKEIVIal O TTPOOQUYN EVWITIOV TWV
S10IKNTIKWV SIKaaTnpiwv uéoa o€ mpobeouia e€fvra (60) NuepPWVY apxouévng amro TNV ETTONEVN TNS
KOIVOTTOINONG TwV £V AOyw ammoQaocewy.

2. H mpoouyn éxel avaoTaATIKO QTToTEAEOUA.
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3. Kara tn oulhtnon evwririov Twv SIOIKNTIKWYV JIKAOTHPIiwV KaAouvral kard Tov Kwoika AIOIKNTIKAS
Aikovoyiag yia Goknon mapéBacns auroi Tou Exouv KaraoTei dIGOIKOI EVWITTIOV THS AIOIKNTIKNG
Emirporrn¢ Znudarwv. Or VOUIUWS KANTEUBEVTEC KaTd Ta avwTépw yia Aoknon mTapéuBaocns
arepouvTal Tou SIKAIWUATOS AVAKOTING, EKTOC av ouvipéxouv Adyor avwTépac Bia..

2XOAIa:

Katd tn yvwpun pag, n mpooyyion Twyv AloiknTiIKwy AlKaoTnpiwv 6oov agopd Tn VOUIYOTTIoINoN
Twv dIadiKwyV gival o PeydAo PaBud TUTTOAATPIKN. ZNUEIWVOUUE €TTIONG IO auéavouevn TAoN
QTTOPPIYEWS TTPOCPUYWY AAAODATTWY BI1adiKwV KATA TwV aTToQAcEwY TNG AIOIKNTIKAG ETTITpOTIAG
2NUATWY, €pooov padi pe 1o emmKupwpévo pe Apostille oupBoAaioypagikd TTAnpegoucio, dev
TPooKoWiCeTal n TTANPNG VOMIMOTToINGN Tou aAAOSQTTOU VOMIKOU TTPOCWTTOU (KATOOTATIKO,
OUVOOEUONEVO aTTO TIG TPOTTOTTOINOEIG TOU K.ATT.), TO OTT0i0 KABIoTA TNV OAn dladikagia e€alpeTiKG
€TTITTOVN KI €TTOXON yIa Ta AAANODATTA VOUIKG TTPOCWTTA.

MNa Toug Adyoug autoUg TTPOTEIVOUPE PE PEYAAN €u@acn va cUuuTTEPIAN®OE pveia 6T Ta pépn
MTTOPOUV VA EKTTPOCWTTOUVTAI EVWTTIOV TwV AIOIKNTIKWY AIKAoTNPiwv, TTPOCKOMI(ovTag: a)
ETTIKUPWHEVO oUHBoAaIoypa@IKO TTANPEECOUCIO Kal B) éva aTTOOTTACNA EUTTOPIKOU PNTPWOU OTTO
TO OTTOIO VO TTPOKUTITEI N £E0UTIA EKTTPOCWTINONG KAl O ApPOdIOTATEG TOU UTTOYPAPOVTOG.

5) ‘ApBpo 33 — Karayxwpion — MnTpwo Znudrtwyv
To ‘ApBpo 33 Tou oxediou vopou TTPORAETTEI TA EEAG:

1. H AieuBuvon Znudrwyv TneEi UNTPWO CNUATWY KAl TO EVHUELWVEI.
2. To unTpwo TTEPIEXE! TIC AKOAOUBEC eYYPAPEC:
Q) 1a groixeia Twv OnAWoEwy Karabeonc onuarocg,

B) 1ic ammogdoeis tou géetaath, TS AI0IKNTIKAS EmiTporng 2nudrwv, Twv SI0IKNTIKWYV JIKAOTNPIWV
kai Tou ZuuBouliou tn¢ Emkpareiac,

y) Ta aToIXEia TwV aITNocwv Kai voikwyv Bonbnudrwv evwririov NS A1oiknTiKAS ETIToomh¢ Znudrtwyv
kara 1o edagio B’ tn¢ map. 1 tou apBpou 30,

0) 1a oToixeia Twv evoikwy Bonbnudrwy Kai HECwV EVWTTIOV TwV OIOIKNTIKWYV OIKAGTNPIWV Kai ToU
2uuBoudiou tn¢ Emikpareiag,

€) 1ic uETaBOAEC Kai TTPAEEIC 1T SNAWOEWYV N KATaXwWPITEWV ONUATOC.

3. Orav 10 onpa yiver 6ekTo e ampooBANTn aréeacn Tou eEETATT Kai TNS AIOIKNTIKAS ETITPOTTAS
2NUarwy, N Ye 1eAecidikn améeaon Twv SI0IKNTIKWVY OIKAOTNPiwY, ONUEIWVETAl OTO UNTPWO
onuaTwv n Aé€n «karaxwpiodnke» Pe TIC TUXOV PETAPBOAEC WS TTPOS TA TTPOIOVTA N TIC UTTNPETIES
ora omoia avagéperal 10 onua. Aikdypaga ToU a@opouv TTAons @UOEwWS au@ioBRTnon
KaTraxwpIouEVoU ORUaTog eyypdgovral OTo UNTPWO ONUATWY LE ETTILEAEIQ TwV JIadIKwV.

4. To onpa mou €yive OekTO Bewpeital OTI KATaxwpioonke arrd Tnv nuepounvia Kardbeong tng
onAwong.
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5. To unrpwo onuarwv eivar onuooio. Avriypaed 1 arrooTTaouara rwv eyypaewy Tapéxovial o€
KaBe airouvra.

6. To YNTPWO ONUATWV WUITOPEI va Exel NAEKTPOVIKN Hop@r. Me amopacn tou Yrmoupyou
Oikovouiac kar Avarrruéng kaBopilovrar o1 6pol, o1 TTpoUTToBéaeIS, n diadikagia KaTaxwpiong, ol
TEXVIKEG TTPOBIAYPAQPES, N TEXVIKH OIaXEIpIon Kai KAOe BEpa OXETIKO We Th dnpioupyia kai tnv
THPNON TOU NAEKTPOVIKOU untpwou anudrwy. Me tnv idia arréeaaon opilerar n évapén Asiroupyiag
TOU NAEKTPOVIKOU UNTPWOU CNUATWY Kal N TUXOV KATapynon Tou yxXapTou UnNTPwou.

2XOAIa:

O eAANVIKOG VOUOG NUATWYV dev TTPOPRAETTEI TNV EQAPUOYN TNG APXNAS TNG TTPOTEPAIOTNTAG HETAEU
TWV AITACEWY Yia eyypa@r]. Auté onuaivel OTI N UTTNPECIO ONUATWY PTTOPEI va eyypagel 6TTola
aiTnon €MOUEI, AyVOWVTOG TTPONYOUNEVEG QUITHOEIG TTOU OXETICOVTAI JE TO idI0 OUa. ZUCTHVOUUE
TNV TTPOCBRKn uttoTTapaypd@ou 2 n otroia Ba opiCel 6TI:

“O1 eyypagéc TnG mapouoag rapaypdeou Ba syypaovral 0To UNTpwo Ue BAon tnv mporepaidtnTa
KaTaBeonc Twv OXETIKWY QITNOEWV”.

6) ‘ApBpo 38 — (ApBpa 10 ka1 13 Tng Odnyiag 2004/48/EE) ASiwoeig eTTi TTpooBOARG
To ‘ApBpo 38 Tou axediou vopou TTPOLRAETTEI Ta EEAC:

1. Omoio¢ kard mapdBaocn twv GpBpwv 7, 8 1 10 xpnoiIloTToIEi, 1 Kard omroiovenTToTE AAAO TPOTTO
TpooBaAAel anua mou avikel oc dAAov, Utropei va evaxBei yia apon tn¢ mpooBoAnS kai v
TapdAsiwn 1ng oTo PéAAoV, KaBwe Kai va uttoxpswBei o arrolnuiwaon.

2. Me tnv aéiwan yia tnv doon 1< mpoodBoAnRc o dikaioUxo¢ Ummopei va {nthoer PeTaéu GAAwv: Q)
TNV QITOOUPON ATTO TO EUTTOPIO 1] TNV KATAGXEDN TWV ENTTOPEUNATWY TTOU KpiBnke 611 TpooBaAlouv
70 OIKAiWWQA ETTI TOU ORUATOC Kal, EQOCTOV QITAITEITAI, TWV UAIKWV TTOU KUPIWS Xpnoiueuoav orn
onuioupyia N Karaokeun Twv ev Adyw eutropeuudrwy, B) tnv agaipeon tou mPoaBAAAovrog
onueiou 1, epdoov TouTo o¢v givar duvardv, TNV OPIOTIKN ATTOUAKOUVON TWV EUTTOPEUUAETWY TTOU
@épouv 10 TTPOaPBAAAOV anueio amd 10 EUTTOPIO KAl y) TNV KAraaTpoen autwyv. To OIKaoThpio
olaracoel ekTéAson Twv PETPWV autwyv We €€o0a Tou TPOCBAAAOVTOC TO ORpA, EKTOC av
ouvnyopouv &idIkoi Abyor yia To avTiBero..

3. E@odoov 10 dikaoripio karadikdoel o mapdAsipn mpaéng, ameiAsi yia kGBe tmrapdaBacn
xpnuarikn moivy Tpiwv xiAiadwy (3.000) éwg déka xiAiddwy (10.000) eupw uttép TOU OIKAIOUXOU,
KaBwg¢ Kail TpoOOWTTIK KPATNON Wéxp! éva €1o¢. To idlo 1oxUel Kai Otav n Karadikn yiverar kara mn
oladikaoia Twv acQaAioTIKWV PETpwv. Katda 1a Aoira 1oxuel To GpBpo 947 tou Kwdika MNoAITikng
Alkovopiag.

4. Ta dIKaIwpara ToU TPWTOU £0AQIiOU THS TTAPAYPAQoU 2 £xel 0 dIKQIOUXOS KAl KAaTd eVOIGUETOU,
Ol UTTNPETIES TOU OTTOIOU XPNOIUOTTOIOUVTal QTTO TPITO yIa TNV TTPOCBOAN SIKAIWUATWV.
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5. Omroio¢ urraitiw¢ mpoaBarAer Eévo onua, urroxpeoural o€ amolnuiwaon Kai O€ IKavoTroinan ¢
neikng BAGBnS.

6. H amolnpiwaon Wmopei va urmoAoyioBei kar pe Baon 10 m000 10 O1Toi0 Ba €ixe KarafBdAsr o
mPooBAAwyY yia Oikalwpara N AoiréS apoiBéS, av gixe ¢ntioer tnv ddeia xprions amod rtov
oIKaiouxo.

2XOAia:

ZUh@wva ue Trayia vopoAoyia Tou AikaoTtnpiou Tng Eupwtaikng ‘Evwong (AEE), o dikaiolyxog
onpaTtog éxel 1o OIKaiwpa va eutrodilel TpITo va XpnolhoTrolgi, OTIC ouvaAAayég, anpueio
TTAVOUOIOTUTTO ] OUOIO PE TO OfUa TOU, CUPTTEPIAQUPBAVOUEVOU TOU BIKAIWMATOG VO EUTTOBICEI TN
XPAON UETAYEVECTEPWG KATAXWPIOUEVOU OANATOG, XWPIGC va ival AaTTapaiTnTo TO YETAYEVEDSTEPO
onpa va éxel knpuxBei dkupo. Autd emBeBaiwveTal kal ammd 1o dpbpo 18 Tng Odnyiag kai 1o
avrioToixo GpBpo 19 Tou oxediou vouou.

Map” 6Aa autd, otnv EANGDQ, kaTTola dikaoThpia apvouvTal aglwaoelg atmd TTPooBoAr, étav o
EVAYOUEVOG €XEl KATABEDEI JETAYEVEOTEPN QITNON CGNUATOC N €XEI KATAXWPIOTEI PHETAYEVEQTEPO
Oonua Tou, Kal £€xouv TNV Tadon va avacTéAAouv Ty oudnTnon €éwg O0Ttou n AloiknTikr) ETiTpoT)
2NUATWV N N YTnpeoia Znudtwy ekdwoouv atmrégacn €11 Tou ¢nTAPOTOS. Ta TNV atToQuyn
au@IBOAIOG Kal TTPOKEINEVOU VA PNV ETTITPATTEI N CUVEXION AUTAG TNG TTPOKTIKAG, CUCTAVETAI VA
TEPIANPOEi oTO APOBPO auTd VEQ TTaPAYPAPOS (11), ue BAON TNV OTTOIA N KATABEOT HETAYEVECTEPNG
OnAwaoNGg anuaTog, n oTroia TTPOCRAAAEI TTpOYEVESTEPA DIKAIWMATA ETTi GAMATOS, &gV Ba eTTNPEALE!
TNV TPpdodo TnNG uttdBeang. H TpoTeivouevn diaTuTTwon €XEl WG €ENG:

«H karaBeon dnAwonc onuaro¢ amo 10 YUAIKO N VOUIKO TTPOCWITO KATA TOU OTTOIoU O JIKAIOUXOG
TTPOYEVEDTEPOU KATAXWPICUEVOU ONUAToS Exel AGBEI UETPO TTPOKEILEVOU va QTTOTPEWEI TN XpPHon
TOU onuegiou oro ormoio cuvioraral n v Abyw OHnAwon, Ocv emnpedlel Tnv Ouvéxion NS
oradikaoiac».

7) ‘ApBpo 40(2) — (ApBpo 17 Tng Odnyiag 2015/2436/EE) Mn xpion wg péoco dpuvag o€
Sladikacia TTpooBoAng oCAUATOG

ZUhpwva pe 1o ‘ApBpo 40(2) Tou oxediou vouou,

To ditnua yia amédeién oucIaoTIKNG xpNnong utmoBAAAsTal amd Tov evayouevo eyypaews orn
ypauuareia Tou dIKaaTnpiou aTO OTTOI0 EKKPEUET n aywyn péoa o€ mpobBeauia e€nvra (60) nuepwv
armro TNV Kar@Beon NS aywyns. 2To aitnua TEETTEI va aQvagéPOVTal [IE OAPNAVEIQ TA OAUATA Kal Ta
TTPOIOVTA 1 UTTNPETIES yia Ta orroia {nreital n amodeién xprnong.

2X6Aia:

Katd tnv dmmown pag, pétel va diac@alAifetal 611 o Evaywyv Ba AauBdvel yvwon Tou QITAPoTog
aTrédeIgng xpriong mou uttéBale o Evayopevog. MNa 1o Adyo autd, n INTA trpoTeivel va ava@épeTal
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pNTWG, OTI N aiTnOoN yia TNV aTTédeIEN XProng TTPETTEI VA KATATIBETAI 0TO appodIo AIKAGTHPIO WG
&eXwPIoTO DIKOYPAYO, TO OTTOI0 Ba TTPETTEl VA £TTIBIOETAI OTOV EVAyovTa £vTOG TG ava@ePOUEVNG
TpoBeopiag Twv 60 nuepwy atmo TNV KATdBeon TN aywyng,

8) ‘ApBpo 46 — (ApBpo 15 Tng Odnyiag 2004/48/EE) Anpocicuon amo@aocswyv
To ‘ApBpo 46 Tou oxediou vOpou TTPORAETTEI TA £EAG:

1. ArTopdoeis aoTiKwy OIKAOTNPIWV 1 TEAECIOIKES QTTOQATEIC TTOIVIKWY OIKACTNRIWY TTOU apopouV
TPOCBOAN GruATOS UITOPEL, UaTEPT QTTO AITNON TOU EVAYOVTOC Kal UE 6aTTdves Tou TpoodAAovToc
TO O, va SIaTAoCT0UV Ta EVOEIKVUOUEVA UETPA YIa TH OIGO00H TWV TTANPOQOPIWY CXETIKA LE TV
aré@aacn, kKabwg Kai Ty ava@prnaon TN amoeaocnc, v mAnpn N YEpIknh dnuoaicuon ¢ ora péoa
Hadikng evnuépwang n oto dIadikTuo 1 o€ Péoa KOIVWVIKNGS OIKTUWONS. To OIKAOTHPIO arTopaadilel
TOV TTPOOHKOVTA TPOTTO TTANPOYOPNONS, THPWVTAS TNV APXH THS AVAAOYIKOTNTAG.

2. H aéiwon aurn amrooBévvurar av 1a PéETpa OnUoaioTToinans me améeaons Oev eKTEAecBoUv
Héoa o¢ éva €10 atTd Tn dnoacicuan NS amoéQachg.

2X6Aia:

Mpog atopuyn ap@IBoAIWV KaTd Tnv epunveia TnG TTapouoag OIATagng, TTPOTEIVOUUE va
OIEUKPIVIOTEI OTI 01 DIKACTIKEG ATTOPACEIG ONUOCIEUOVTAI KATOTTIV QITAOEWG TOU EVAYOVTA, ATTO TOV
gevdyovTa, aAAd Pe £€00a TOU EVAYOUEVOU.

9) ‘ApOpo 47 — Aikaiodogia
To ‘ApBpo 47 Tou oxediou vOuou TTPORAETTEI TA £ENG:

1. H AisbBuvaon Znudrwv, n Aioikntikny Emirporr Znudtwv Kai 1a Aioikntik@ Aikaarnpia éxouv
Oikaiodooia yia Tnv arrodoxn 1 N Twv ONAWGCEWY ONUATWY, YId TNV aKUPOTNTA KAl TNV EKTTTWON
armd KaraxwpIiouévo anua, Kabwce Kai yia KaBe diapopd mou avakurrel uetaéu tng AicbBuvang
2NUATWY Kal TwV KATABETWVY 1 JIKQIOUXWV CHUATOS 1) TRITWV KATd TNV £QApUOoyn Tou Tapoviog
vOuou.

2.Ta moAimik@ dikaarnpia £xouv OIKalo000ia yia dIaQOopPEC OXETIKEC UE TNV TTPOGLROAN aruarog.

2XOAia:

2€ OUVEXEID TWV TTaPATNPHOEWVY TTOU UTTOBAABNKAV OXETIKA pE TO ApBpo 38, Katd TNV dmoywn Pag,
N TTPOKTIKA OPICHEVWY BIKAoTNPiIWY, Ta oTroia avaoTéAAouv Tn Bikn, £€wg OTOU KATAXWPIOTE N
aTTopPIPOE N aiTNON KATaXWEIoNG PETAYEVESTEPOU ONUaTOG ival AavBaopévn. MNa 1o Adyo auTo,
Ba mTpéTTel va ToviaTel 0T Ta MoAITIKG SIKaoTHpIa ival ATTOKAEIOTIKG apuodIa yia va atro@acifouv
eTTi UTTOBECEWY TTPOCROANG ONUATOG OTTWG ETTIONG KOl va atroQacifouv €T Tou €UpPOUG TNG
xpnong Twv onudtwv. H INTA emouévwg TrpoTteivel va Tpotrotroin®ei n diatummwon Tng
TTapaypaPou 2 wg £¢AG:
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«Ta TloAimika AikaoTthipia €xouv QrTOKAEIOTIKY apuodiotnTa yia 1NV ekOIKaon Ol1a@opwy TTou
apopPOUV TTPOOLOAESC KATAXWPICUEVWY CNUATWY i AITHOEWY KATaXWwpPIoNS onudrwy, Kabwge kai
yia Tnv ekoikaan diagopwyV CXETIKEC UE TN XPHON r/Kai TO E0p0S TNS XPHONS QUTWV».

MNa Adyoug cagrveiag, Ba TrpoTteivaue va TTPooTeBel pia TpiTn TTap. TTou Ba KaBopilel TTolEg
aTToQAoEIG TNG AOIKNTIKAG ETITPOTIAG ZNUATWY A TWV AIOIKNTIKWY AIKAOTNPIwVY gival SEOUEUTIKES
yia Ta lMoAmka Aikaotipia. Me tov 1pé1T0 auTtd, Ta MNoAimik& AikacTripia dgv Ba ptmopouv va
QVAOTEIAOUV TIG €KKPEUEIG evwTOV TOuG OiKeG, £wg OToUu OAOKANpwOoUv ol dladIKaoieg
Karaxwpliong A dlaypaerg onuarog. MNMpoteivoupe TRV akdAoudn diatutrwon:

«O1 ammoedocis NS AioiknTikNG ETTporng Znuatwy f twv AioiknTikwy AIKaoTnpiwv Tou Exouv
arropaveei i Twv BeudTwy ToU avagépovral atnv map. 1 kai uTod TNV mMEOUTTOBe0n 011 £€X0UV
KaraoTei TeEAOIOIKES, deaucuouV Ta MNoAITikG AIkaoTnpid UOvo airo 10 xpOVo TNS TEAETIOIKIAS TOUC».

H INTA utrootnpicel Tnv I'TE oTig TpooTTdBeleg uAOTTOINONG TNG AVAROPPWONG TOU CUCTHHATOG
onuatwyv TG EE. EueAmoTolpe o611 Ta oxOAId pag 8a @avouv XpACIYa. Ze TTEPITITWON TTOU
€MOUEITE va oulnTOOUNE TTEPAITEPW KATTOIO aTTé T onueia TTou avadeitape i emmTPOoOeTA
¢nTAuaTa, TTapakaAoUE ETTIKOIVWVAOTE JE TNV Kupia Héléne Nicora, ETrike@aAr EKTTpéowTTd pag
Tou EupwTraikou Mpageiou pag atnv nAekTpovikn dietbuvon hnicora@inta.org kai Ye TNV Kupia
Carolina Oliveira, YTaAAnAo ToAimikAg Tng INTA otnv Eupwtrn otnv nAekTpovikr] dleuBuvaon
coliveira@inta.org.

Me ekTipnon,

(dal—

Etienne Sanz de Acedo
evikog ExTeAeaTikOG AlcuBuvTiig (CEO)
International Trademark Association
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