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What is the INTA Daily News?
WIPR is pleased to be once again collaborating with the International Trademark Association (INTA) 
to exclusively produce the official INTA Daily News for the INTA Annual Meeting 2022 in Washington, 
D.C., the largest gathering of trademark professionals in the world. Returning in person after two 
years of taking place online only, this is a must-attend event, and a must-have publication opportunity.

The INTA Daily News is the only official daily source of news at the INTA Annual Meeting. Copies 
will be available to all attendees every morning over the five days at the conference venue. 

Accompanying each day’s print news will be a digital newsletter, sent to all the INTA membership 
as well as WIPR newsletter recipients. This will include the stories from the day’s newsletter, 
as well as video content and special, digital-only features. 

Registrants rely on these newsletters to maximise their experience at the Annual Meeting, not 
only to organise their days but also to keep updated with the latest announcements, engage 
with in depth feature content on major industry issues, view roundups of major sessions and 
read exclusive interviews with key people in the industry.

No other print media have access to all of the Annual Meeting delegates and many of the world’s 
leading trademark professionals. The INTA Daily News is the most relied upon source of INTA Annual 
Meeting information and represents a huge opportunity for you to showcase your firm in this unique 
publication, and influence the widest-possible audience in the most immediate and effective manner.  
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that everyone is bringing their own 
expertise to the table,” Ms. Serverns said. 

“I think what is important to 
remember is this is a process; it’s goal 
alignment. We don’t just simply say what 
the marketing goals are. The lawyer and 
marketer need to have a discussion and 
communicate what the overall goals are 
with their expertise,” she said.

Ms. Severns suggested that 
marketers and lawyers adopt an “agile” 
way of working, where the legal and 
marketing risks associated 
with a new product or 

with the exception of the amendment 
to the Trademark Law, which will take 
effect on November 1, 2019.

The amended Trademark Law 
targets counterfeiting by allowing civil 
courts to award increased 
levels of punitive damages. 

left out of the conversation until later 
stages in the development of a new idea 
or product.  

 “I think everyone in the room 
would agree we are our best selves as 
lawyers when we are brought in early 
and not seen as an approval gate or 
checkpoint,” Mr. McDonald said.

James McCarthy, Partner at 
Norvell IP (USA), who moderated the 
session, said “lawyers and marketers 
communicate differently”, but if they 
learn to communicate effectively, they 
will be more successful.

Canada’s 
Trademark 
Changes

Global 
Legislative 
Update
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A lawyer and a marketing 
professional discussed ways 

that both parties can avoid pitfalls 
and challenges that can stem from 
divergent perspectives, in yesterday’s 
Session CSA21 Marketers Are from 
Mars, Lawyers Are from Venus: A 
Guide to Better Understanding and 
Improved Business Outcomes. 

David H. McDonald, Chief 
Trademark Counsel at Johnson & 
Johnson (USA), said that lawyers are 
often stereotyped by marketing teams 
as being too risk-averse, and so are 

China’s legislature approved 
amendments to its Trademark Law 

on April 23, 2019, signifying that the 
Chinese trademark authority is taking 
a more serious view on the pernicious 
problem of bad-faith registration and 
stockpiling. 

In all, the Standing Committee of 
the National People’s Congress (PRC) 
approved amendments to eight laws, 
including the Trademark Law and the 
Anti-Unfair Competition Law (AUFC). 
The amendments became effective 
immediately upon announcement, 

New Amendments to China’s Trademark Law 
Crack Down on Bad-Faith Filing 

2

China has adopted a Fourth Amendment to its Trademark Law, 
intensifying restrictions on bad-faith trademark fi lings.

Learning to communicate more effectively 
with one another can help marketers and 
lawyers better manage risk and reach their 
end goals faster. Saman Javed reports. 
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to Brexit
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Mr. McDonald said that for effective 
communication, the legal team should 
be invited to join the process from the 
“concept phase” of a product, rather 
than after creative development has 
progressed. 

Jennifer Faris Severns, Chief 
Experience Offi cer of the American 
Marketing Association (USA), noted 
that in order to work together effectively, 
both marketers and lawyers must 
recognize that they are working toward 
the same goals.

“It’s about knowing and respecting 

(L. to R.) James McCarthy, David H. McDonald, and Jennifer Faris Severns
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A Beautiful Friendship: 
Bringing Marketing 
and Legal Together

Don’t forget to 
attend the Opening 
Ceremony and 
Keynote Address
From 4:30 pm to 6:00 pm, 
featuring INTA leadership
and inspirational  
Keynote Speaker 
Michael Haddad

Join Us in 
Ballroom 
East-West
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Content
The INTA Daily News will be written by WIPR journalists reporting live from the event. Content 
is planned in conjunction with INTA to ensure only the most useful and engaging articles are 
published to enhance your Annual Meeting experience. 

This content will include:

•Official INTA information, maps, sponsor information and announcements

• Interviews with key figures in INTA, and also with leading industry lights

• Coverage of the main sessions and keynotes

• Social media round-ups

• In depth feature content on key industry issues

• The INTA Daily News is the only way attendees can get a physical copy of the daily schedule. 

Audience (print and digital)
All Annual Meeting attendees (estimated 9500+) will have access in the conference venue to the 
INTA Daily Newsletter, published by WIPR.

•  All INTA members will have access to the digital newsletter daily. 

•  All WIPR newsletter recipients will have access to the digital newsletter daily. 

•  This is the best trademark audience in the world. 
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Print advertising
The INTA Daily News provides a unique opportunity to get your 
message to everyone who is anyone in the trademark world. 

Advertising allows you to put your brand front and centre in 
attendees’ minds throughout the event; it demonstrates your 
engagement with the Annual Meeting and your support for it, as 
well as making your potential clients aware of your presence and 
expertise.  

Up to two firms per day have the opportunity to contribute a 
single page sponsored article to the Daily News. Take this unique 
opportunity to showcase your expertise to the widest possible 
audience. Pricing starts at $10,000 per day

Digital pre-issue
In the month prior to the Annual Meeting, we will produce a digital-
only preview issue of the INTA Daily News for distribution to INTA 
and WIPR databases, as well as all registrants for the meeting, to 
help ensure everyone has the information they need to make the 
most of their Annual Meeting experience. Advertising is available to 
any company which advertises in the INTA Daily News, and prices 
start at just $1,000. Speak to your sales contact for more details. 

 ADVERTISING RATES (PRINT)
 COSTS PER DAY UNLESS OTHERWISE STATED

 SAT/SUN/WED MON/TUES

 Excl. 1/8P cover ad $27,500 For all 5 days*
Excl. 1/4P back cover (schedule) ad     $27,500   For all 5 days

Excl. 1/4P inside back cover (schedule) ad $22,500   For all 5 days

 DPS:  $12,000 $14,000

 FP:  $9,500 $11,750

 1/2P:  $7,000 $9,250

 1/4P:  $6,000 $8,000

 1/8P (CLASSIFIED):  $10,000  for 5 days

 1/16P (CLASSIFIED):  $6,500  for 5 days

 Copy deadline: April 15, 2022

 *Contact Peter Scott for details
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Digital Daily News
Each day, the INTA Daily News will be released to all INTA members and Annual Meeting delegates 
in digital newsletter format, as well as to WIPR newsletter recipients (average 32% open rate). 
In total, more than 20,000 individual recipients will get the news daily and in some cases before 
they receive the print copy. 

All content from the INTA Daily News will go in the newsletter, which will also include 
web-exclusive video content including interviews with speakers, vox pops and more. 

Advertising
There are up to 5 banner positions available each day, tailored to any budget. There are 
also very limited opportunities to have native content in the digital newsletter. Contact your 
representative for details. 

 Banner Position:  Cost per dayi   
 Banner 1:  $2,000:
 Banner 2: $1,600: 
 Banner 3: $1,200:
 Banner 4:  $1,000:
 Banner 5: $900:
 

1

2

3

4

5
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Advertising Positions

INTA DAILY NEWS ADVERTISING SPECS

webwww.facebook.com/INTA #INTA2017 @INTA2017 www.inta.org Published by:

HALF PAGE:
220mm x 148mm

(w x h)

QUARTER PAGE PORTRAIT:
108mm x 148mm

(w x h)

8th PAGE:
108mm x 72mm

(w x h)

16th PAGE:
108mm x 34mm

(w x h)

16th PAGE:
108mm x 34mm

(w x h)

INTA DAILY NEWS ADVERTISING SPECS

webwww.facebook.com/INTA #INTA2017 @INTA2017 www.inta.org Published by:

SKYSCRAPER 
QUARTER:
51.5mm x 

300mm
(w x h)

HALF VERTICAL:
108mm x 300mm

(w x h)

INTA DAILY NEWS ADVERTISING SPECS

webwww.facebook.com/INTA #INTA2017 @INTA2017 www.inta.org Published by:

QUARTER PAGE HORIZONTAL:
220mm x 72mm

(w x h)

SINGLE PAGE:
240mm x 340mm

(w x h)

PLEASE ALLOW 3MM BLEED ON ALL SIDES
(246MM X 346MM)

SINGLE PAGE:
240mm x 340mm

(w x h)

PLEASE ALLOW 3MM BLEED ON ALL SIDES
(246MM X 346MM)

DOUBLE PAGE SPREAD:
480mm x 340mm

(w x h)

PLEASE ALLOW 3MM BLEED ON ALL SIDES
(486MM X 346MM)

DOUBLE PAGE SPREAD:
480mm x 340mm

(w x h)

PLEASE ALLOW 3MM BLEED ON ALL SIDES
(486MM X 346MM)

Formatting your material

• All files must be submitted digitally. 
Please do not send film.

• As a PDF/X1a, or a hi-res PDF

• Include registration marks (offset 6pt)

• Include 3mm bleed. 

• Make sure all your fonts are loaded and 
hi-res images linked before creating 
the PDF. 

• Make sure all images are CMYK 
minimum 300dpi @100%.

Copy changes will be charged extra. 
NEWTON MEDIA will not be held 
responsible for any inaccuracies in  
supplied material.

 Copy deadline: April 15, 2022

1

2

6
9

10

3

7 4

58
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  Ad type 
 1  Double page spread  
 2   Full page  
 3  Half horizontal 
 4  Half vertical 
 5  Quarter horizontal 
 6  Quarter vertical 
 7  Quarter skyscraper
 8  8th page Front cover
 9  8th page Classified
10  16th page Classified
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Contact
Peter Scott, Group Publisher, Editor-in-Chief 
Telephone: +44 203 301 8217 or e-mail: pscott@newtonmedia.co.uk

Paul Clifton, Commercial Partnerships Manager 
Telephone: +44 203 301 8216 or e-mail: pclifton@newtonmedia.co.uk
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